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https://heathersalvatore.com

CLIENT
National Honey Board

PROJECT

Foodservice Advertising Print Campaign

GOAL

Encourage the use of honey in foodservice
recipes and spread awareness on bees
contribution to ingredients featured in all of
these recipes. This is currently running in Plate
Magazine, QSR Magazine, FSR Magazine and
Flavor & The Menu Magazine.
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PROBABLY EVEN MORE,
ONCE PEOPLE TRY THIS
lavender blueberry syrup.

Honey becs are responsible for one in every
three bites of food we eat, thanks to their
pollination efforts. That includes the fresh
lavender and blucberries in this delectable
syrup. As an added bonus, honey bees produce
pure, all-natural honey as part of the process.
For this and other delicious recipes brought

0 you by bees, visit Honey.com
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Activation Guide >
CLIENT
Lamb Weston®

Customizable Table Tent

PROJECT
National French Fry Day Promotion

GOAL

Create promotional pieces to encourage foodservice
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professionals to use Lamb Weston®'s frozen

potatoes/fries in their restaurants.

PROMO PIECES

Table Tents Social Toolkit
Stickers Coasters
Activation Guide Comment Cards Social Media Toolkit >


https://heathersalvatore.com/Portfolio/LWH%20N0150%20NFFD%20Operators%20Activation%20Guide.pdf
https://heathersalvatore.com/Portfolio/LWH%20N0150%20NFFD%20Social%20Toolkit-Interactive.pdf

CLIENT

Lamb Weston®

PROJECT

Foodservice Social Media

GOAL

Support foodservice professionals in their
restaurant endeavors and spread knowledge
through Lamb Weston's® research efforts.




CLIENT

California Walnuts

PROJECT
Camp Walnut

GOAL

Design an invitation and welcome booklet for a

one of a kind food professional walnut camp o
This event was hosted to inspire and teach food

proessionals to use walnuts in their culinary creations.
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SEPTEMBER 23-26, 2018
o\t\\’ WAUV(,) — YOU'RE INVITED! —

ik to your childhood Summer Camp - but

men youre k. Wekcome o Camp Welcome Booklet >

You are the y professionals Invited to join

ia Welnuts for an exclusive 3-day VIP Culinary Camping Experience in

port you ba

EST 2018 7 15 i ol E Ione

TENTATIVE

EACH DAY WILL BE ACTION-PACKED WITH AN INSPIRATIONAL - Sc HEDULE —

AND EDUCATIONAL ITINERARY TO INCLUDE:

SUNDAY SEPTEMBER 23
- A Tour of a Northern California Walnut Orchard N

during Harvest with a Local Grower

+ Innovative Walnut Menu Tastings and Learnings
- Fun Group Activities and Entertainment MOROAY.SEFTERER 20

T

+ Round Table Talks about Key Industry Trends

TUESDAY SEPTEMBER 25
- cali Workshop of Insightiul Educational

(0 play, experiment, share ideas and get

caiforn

Campers are
ctive on cooking with

new friends!

WEDNESDAY SEPTEMBER 26
a i - Summit Conclusion, Early Morning Fliht Departures

—@

RSVP BY JULY 9, 2018 TO EMILY NORDEE - ENORDEE@EHY.COM - (805) 963-5841 x218

Camp Walnut Invitation



https://heathersalvatore.com/Portfolio/CWC%20L0440%20Camp%20Walnut%20Welcome%20Booklet.pdf

CLIENT

California Walnuts

PROJECT
Agricultural Print Ad

GOAL

Support the California walnut growers and inform
them of the marketing and advertising efforts the

California Walnut Board and Commission are taking

to sell more walnuts.

POWERFUL MARKETING DRIVES

It’s true. When our TV campaign is on the air, visits to the California
Walnuts website jump an incredible 500% or more!

And our newly launched consumer campaign tested very highly with
consumers, with 78% saying they would be more likely to purchase after
seeing the ad. Research showed that our consumers are seeking simple
solutions to make life easier and more manageable. The new spots feature
humorous vignettes illustrating that modern life isn't always easy. This effort
will be supported by an unprecedented investment at retalil, to remind
consumers to add California walnuts to their shopping cart.

An Industry Working Together.

At the California Walnut Board, we're continually
working for you to drive the awareness and sales
volume of walnuts. To stay informed, sign up for our
e-newsletter at walnuts.org, and stop by to say hi at
the upcoming agricultural shows.

walnuts.org/our-industry



CLIENT
Martinelli’s

PROJECT

Website Management

Digital Designer

Email Marketing

Visit the Website >

(MARUNELLIST 098 PROBICTS WHERE 10 80T

4% JUICE FROM U.S. GROWN FRESH APLES

Visit Our Company
Store & Tasting Room
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https://martinellis.com

CLIENT

California Walnuts

PROJECT

Website Management
Digital Designer
Email Marketing

Visit the Website >

Grab a Handful
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HEALTHPRGHESSIONALS  fOODPROFESSIONALS  RETAIL  MEDIA  WALNUTINDUSTRY  HANDIERREPORTING

RECIPES  ABOUTWALNUTS  HOWTO  NUTRITION  BLOG

For the Best Simple
Meals Ever

California walnuts add wholesome goodness to
every meal you serve.

California Walnut Recipes

Choose from a selection of walnut inspired recipes, everything from soups and
salads to entrées and desserts.
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https://walnuts.org

CLIENT
Grown In Idaho
Martinelli’s

PROJECT

Email Marketing, Design, Development

GOAL

Increase brand awareness through email

marketing with monthly themed blasts. Improve
click through rates and subscribers monthly.

Fries That Make The Meal

R
mwFRIES

FRIESTHAT =
MAKE THE MEAL
100% Grown In Idaho frozen potatoes A
make weeknight meal Inspiration easy.

From one pan wonders to loaded fries and sliders, 100% Grown In
Idaho fries and frozen potatoes wil help inspire meals your whole.
family will love. Cut from 100% real Idaho® Potatoes, Grown In Idaho
will always bake up crispy on the outside and tender on the inside.

Lok for them In your grocer's freezer today.

Gooey Beer Cheese
Poutine Fries

‘with Grown In Idaho.
Super Crispy Crinkle Cut Fries

Mini Cheeseburger
Sliders

with Grown In Idaho
Super Crispy Waflle Fries

Breakfast Tots
Frittata

with Grown In Idaho
Super Crispy Tots

Loaded Pizza
Fries

With Grown In Ideho
‘Super Crispy Crinkle Fries

ﬁm Each and every one of our

products is cut from 100% real
potatoes grown in Idaho
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Add Some Sparkle to Your Spring
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T'oast to Health & Family

This Spring, I h things:Life,

Love loved ones! pi withour signature
Martinellf’s Sparkling Cider, the brand you can trust since 1868

WHERE TO BUY

Looking for a new homemade holiday
recipe? Try our newest Instant Pot
Braised Lamb.

GET THE RECIPE

P
in towards healthier lifestyles. And with this, a new movement of
mindful drinking is emerging..

READ MORE
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